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Mercury 
fall ing?

by Mike Kroll

Bloomberg News began reporting last Thursday 
that Ford Motor Company would soon be eliminating 
the Mercury brand from its lineup. The recession 
has hit American car companies very hard and a 
number of domestic brands have been the victims 
of restructuring at competitors Chrysler (Plymouth) 
and General Motors (Oldsmobile, Pontiac, Saturn and 
Hummer) while Ford itself has shed Volvo, Jaguar 
and Land Rover brands in recent years. In each case 
the profitability of these various brands dramatically 
decreased along with sales and the parent company’s 
reorganized  around fewer brands and models. The 
Washington Post noted that in 1978 Mercury reached 
its sales peak of greater than 580,000 vehicles while 
the Wall Street Journal says Mercury sold almost 
360,000 in 2000 but less than 93,000 last year. All these 
news reports quote unnamed company insiders as 
saying that Ford CEO Alan Mulally intends to seek 
approval from the Ford board of directors to eliminate 
the Mercury brand.

Allegedly descendants of company founder Henry 
Ford have already consented to the plan which would 
end Ford’s mid-priced car line founded by Edsel 
Ford in 1939 to mimic competitor GM’s tiered brand 
strategy falling between the Ford and luxury Lincoln 
brands. While the Mercury brand has had big hits in 
distinct models like the Cougar and Marquis recent 
years have seen much less product differentiation 
between the Ford and Mercury lines other than 
minor body style and, more significantly, price. Ford 
spokesman Mark Truby is cited in a number of these 

stories refusing to either confirm or deny the fate of 
Mercury but a memo sent out by Kenneth Czubay 
(Ford vice president of U.S. Marketing Sales and 
Service) to its dealer network seeks to dismiss these 
concerns.

“Many of your are aware that several media outlets 
on Thursday published stories speculating on the 
future of the Mercury brand. ...As we reinforced in 
the media, like any good business, we always are 
assessing our business portfolio and product plans. 
However, we have nothing new to announce at this 
time (emphasis mine). ...we will not announce major 
business decisions without first communicating 
with you.” 

I spoke with Jeff Klinck, president of Galesburg 
Lincoln Mercury – Nissan, about this very issue and he 
is not concerned. He joined his father in the business 
back in 1992 after working for Illinois Power. His father, 
K.G. Klinck, finally retired and sold the business to Jeff 
late last year. “I assumed official control of the day-to-
day operations on December 1, 2009,” said Jeff. His 
father just completed sale of his Galesburg home 
(also to Jeff ) and moved to a retirement community 
outside of Atlanta late last month.

“As the memo states, these news reports are 
merely speculation and we dealers have been given 
no indication of any impending brand change but 
we have been told that Mercury is about to unveil a 
totally redesigned Marquis later this year. The Mercury 
line fills a niche that perhaps could be better handled 
by broadening the Lincoln line of cars, something else 
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We’re old enough to drink. The Zephyr has been around for 
21-years, which is about 20 years longer than most of our 
critics ever thought we’d survive. As we enter our 22nd year 
of publishing, there will undoubtedly be many changes in 
store. The newspaper and magazine business is reinventing 
itself and we have no idea how it will shake out. We thank 
you for joining us for the ride.

Farm in the City
by Peter Schwartzman

Some say that dreams don’t 
come true. Well, in Galesburg 
this just doesn’t seem to be the 
case. Witness the springing up of 
several community gardens over 
the past few years, and there’s no 
doubt that some dreams literally 
do blossom here.

Mound Communit y  Farm, 
located at what was once 449 W. 
Tompkins St., is doing just this. In 
what had been a vacant lot owned 
by the city for the past six years, 
now springs fruits and vegetables 
to satisfy almost any palate. 

Community gardens/farms 
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